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Picture of Mindful Messaging report. Thank you.



“People are 
acting against 
their own 
self‐interests”





POPULAR SHOWS 
ON TELEVISION

BY URBAN AREAS



POPULAR SHOWS 
ON TELEVISION

BY RURAL AREAS



Universal truth

Worldview 
=

2nd amendment sacred



Lived Experience



Create a 
Social Norm

Challenge 
Stereotypes

Combat Stigmas 
with Stories

Speak Truth
to Power

Challenge the 
Status Quo

Spotlight a Problem

Create a 
Community

Demonstrate Model 
Behavior with 

Stories

Increase Empathy 
with Stories

STRATEGIC AIMS



Seizing the Moment: 

Using Pop Culture to Amplify Your Message

Adey Fisseha

US Senior Program Officer

Unbound Philanthropy





Increasing Public Understanding Grantmaking 

Immigrant and 
refugee 

leadership

12

Research & 
Strategic 

Communicatio
ns 

STAFF + 
CONSULTANTS

Connect 
Artists and 
Activist

Expand pipeline 
of POC artists





#PopJustice Report

Vol. 1: Social Justice & the Promise of Pop Culture Strategies

Vol. 2: Mapping the Players

Vol. 3: Pop Culture, Perceptions, and Social Change

Vol. 4: Understanding the Entertainment Industry

Vol. 5: Creative Voices & Professional Perspectives 

Vol. 6: Economic Data & Foundation Grantmaking





EXAMPLES FROM THE FIELD



Pop Culture Collaborative

This fund is the first coordinated and collaborative effort 
by philanthropy to influence pop culture narratives about 
people of color, immigrants and refugees, and Muslims. 

expand pop culture narratives
build empathy and consciousness
at SCALE 



Make the case
Build infrastructure
Activate mass audiences
Expand funder/donor interest

FIELD‐BUILDING + PROOF OF CONCEPT

First 5 Years



Learn & connect with us.

@popculturecollab



Mapping Culture

Culture Matrix



GET INSPIRED
IDEAS TO GET STARTED





#PopCulturePivot



Photo: ABC News



Photo: ESPN



Photo: HBO



Photo: OWN



Image: CNN



Photo: PBS





Photo: AMC





CASE STUDY: STRANGER THINGS



Focus on what’s trending

Stay timely

Use real‐world tie‐ins

Be authentic

Partner with others

Use more than one tactic

Make the most of existing resources 
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EMAIL STORY ALERTS
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