Online to Offline

Implementing (and measuring) digital media strategies.
#GIHFF

@D WHOLE WHALE



Who is Whole Whale?

i
@ WHOLE WHALE

We are a digital agency that leverages web data and technology to
increase the impact of nonprofits.



What do we do?

e Web analytics ®EQQE%§CH WEO
e Content marketing INSTITUTE AIDS
® SEO greaterthan.org
e Email marketing @Eﬁg‘,‘,ﬁﬁood@ pee—
e Digital advertising e @JC?J—(I)I;I“SB HOPKINS - [QUSI
e Digital training &,DI_CFA JPFUBLIC HEALTH %
e ..and lots more g

Lung Cancer Foundation of America NATIONAL
STROKE
National ASSOCIATION®

.s'?s AphaSia HOPE AFTER STROKE
Association
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What are we doing here?

Measuring impact

Content marketing

Google AdWords Grant for nonprofits
Social media

Q+Al
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Measuring Impact

Why do you have a website?

Does your website serve its purpose?

How do you know for sure?
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Digital Impact Chasm

OUTPUTS OUTCOMES

WHAT WE DO uHI CHASM " WHAT WE IMPACT
’
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Digital Logic Model

Outputs Outcomes Impact:
What we do. What we measure.

Content Users Short-term

PDF guides Resource downloads More teens write poetry

Videos watched
Poems written
Guides read

Training videos

Social Long-term

Improved literacy
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Funnel of Digital Engagement

AWARENESS

People know about your org’s work

ENGAGEMENT

People interact with your
organization

ACTION

Key audiences
take action

CHANGE



AWARENESS
Traffic & Off Platform Impression

Awareness

@ Goal

Teens find Power Poetry online

M Metrics

e # Site users by source

® Organic Sessions
e Social Reach




ENGAGEMENT

Usage of Site, Poets
Social Interaction

Engagement

Goal

People interact with Power
Poetry content

Ihli  Metrics

Poets

Newsletter signups
Time on page +5min
Resource engagement
Download + video views
Social engagements +
follows




ACTION

Poems & Teachers

Action

@ Goal

Poems created, teachers taking course

M Metrics

Poems created
® Teachers taking training
e Super Poets (+10
poems/poet)




CHANGE

Increased literacy &
emotional expression

Increased youth literacy

M Metrics

Qualitative improvement of
super poet’s work over time
College rates

Prison rates




What makes a good metric?

Simple
Relevant
Timely
Instantly Useful
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“Think of your various levels of management at
your company - if you send them a metric and
it is not instantly useful, then it will be
instantly ignored.”

-Avinash Kaushik, Digital Marketing
Evangelist at Google



Picking the right metrics

HIGH 4

IMPORTANCE

LOW

-

EASY TO HARD TO
MEASURE MEASURABILITY MEASURE



Picking the right metrics

HIGH

IMPORTANCE

LOW
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EASY TO HARD TO
MEASURE MEASURABILITY MEASURE



Donate Life America

HIGH

IMPORTANCE

LOW

A
e Organ registrations
e Sentiment around
donation
B
EASY TO MEASURABILITY HARD TO
MEASURE MEASURE

LIFE
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Greater Than AIDS AIDS

HIGH

IMPORTANCE

LOw

‘ ([ ]

greaterthan.org

PrEP provider
searches

e Stigma around

HIV
e Resource Visits
- wwW
EASY TO HARD TO
e AR MEASURABILITY ey w



“Any more than 3 KPI’s
is a circus”

-Peter F. Drucker
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What is Google Analytics? a4 Google Analytics

google.com/analytics

® Freel
e \Web analytics for your website
e Takes less than 30 minutes to install
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Why do we need it?

Why do you have a website?
Does your website serve its purpose?

How do you know for sure?
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What can it tell us?

Who is visiting our site?

Where are they coming from?

When are they visiting our site?

How long are they staying?

Which actions are they taking on site?
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What can it tell us?
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What can it tell us?




What can it tell us?
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Google Analytics Goals

Goal Completions

237,458
.........._\.,..-——-MM"\/

New Poet (Goal 1
Completions)

34,906
e nnnrd]

New poem added (Goal 2
Completions)

20,904
__._._/-—-w—vw‘\/

Group requests (Goal 9
Completions)

52
\A.A_A_ALLAk_L‘MA_MAAJ

Time on site
Email registration
Donation

Form submissions
Video views
Resource
downloads

Scroll depth
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Google Analytics Goals

Goal

Group requests

Interested User
(Pages per Session)

Interested User
(Greater than 5 min)

User has shared PP

New poem added

New Poet

m Import from Gallery

Id

Goal ID 9 / Goal Set 2

Goal ID 5/ Goal Set 1

Goal ID 4 / Goal Set 1

Goal ID 3 / Goal Set 1

Goal ID 2 / Goal Set 1

Goal ID 1/ Goal Set 1

"f Connect

ADD POEM LOG IN SIGN UP

GROUPS JHKE ACTION RESOURCES SCHOLARSHIPS

SIGN UP

g U
#BECAUSEILOVEYOU

Goal Type

Destination

Pages/Screens per

session
SCHOLARSHIP SLAM Email Updates
Duration Tell us in a poem what the term "healthy
TefauonSiipieom astauyaiforvour
Event chance to win $1k for school. SUBMIT
( 1]
Destination . - - ' . .
If you don't learfrtgQ write your own life story, someone else will write it
Destination for you.

Want to learn more?



What does this mean for our digital media strategy?

Default Channel Grouping New poem

New poem . .
added
dded (Goal 2
i () & fooas | phed s e Which traffic sources
R [ ]
) help us achieve our
58,771 2.52% 1,481 .
%c:fTotaI: Avg for "/ac;f“l”otal: dlgltal goaIS?
100.00% (58,771) View: 100.00%
2.52% (1,481)
(0.00%)
1. Organic Search 31,599 (53.77%) 0.95% 301 (2032%) ® \Where should we
2. Direct 20,379 (34.68% 461% 939 (63.40% .
B — invest more? Less?
3. Paid Search 4,320 (7.35%) 1.53% 66 (4.46%)
4. Emalil 1,084 (1.84%) 9.69% 105 (7.09%)
5. Referral 797 (1.36%) 5.02% 40 (2.70%)
6. Social 592 (1.01%) 5.07% 30 (2.03%)
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Are decision makers visiting our site?

Segment engagement by

Schools

Government

Press

Target demographics

@w

Service Provider

Government Traffic

united states senate

u.s. house of representatives

u.s. dept. of health and human
services

department of veterans affairs

u.s. center for disease control and
prevention

state of maryland

the trustees of columbia university
in the city of new york

state of minnesota

Sessions

+

% New
Sessions

35,587 53.41%

% of Total:

2.22%

(1,600,925)

4,159 (11.69%)

3,821 (10.74%)

1,375

1,242

1,194

846

818

731

(3.86%)

(3.49%)

(3.36%)

(2.38%)

(2.30%)

(2.05%)

Avg for View:
68.26%
(-21.75%)

26.79%

32.98%

18.47%

74.56%

49.83%

46.45%

53.67%

70.04%

Avg. Session
Duration

00:02:23

Avg for View:
00:02:14
(6.82%)

00:02:32
00:02:41
00:02:22
00:02:28
00:01:59
00:02:12
00:03:41

00:01:34

I



Game time

When | say go, everyone
raise the same hand.



Game time

When | say go, everyone
raise your left hand.



Traffic & Acquisition Case Study

Power Poetry

WW helped this platform grow from 0 to
PUWER 350,000 teen poets in 4 years with digital
strategy services, creating the largest teen
poetry community in the world.

f YOURTAC s fo ki
WRITE YOUR OWN LIFE STORY
L5 SEAVEC oy B WRITE 1o

350k Users

April 2012 July 2016



Widening the funnel

AWARENESS

People know about your org’s work

ENGAGEMENT

People interact with your
organization

ACTION

Key audiences
take action

CHANGE



How do we ‘widen the funnel’?

e Content marketing
e Google AdWords Grant
e Social media



What is content marketing?

#aivingtuesday ideas 2017 3 Q

All News Images Shopping Videos More Settings Tools

About 709,000 results (0.40 seconds)

29 |deas for #GivingTuesday 2017 (you haven't thought of)
https://www.wholewhale.com/29-ideas-for-giving-tuesday/ ¥ 4
We hope your organization participates in #GivingTuesday on November 28th, 2017 and help the
nonprofit sector tries to build a herd mentality in the same way ...

8 Giving Tuesday Ideas and Tips to Supercharge Your Day of Giving
https://www.mobilecause.com/giving-tuesday-ideas/ ¥

5 days ago - 8 Simple Ideas For Your #GivingTuesday Game Plan. Here are eight Giving Tuesday
campaign ideas to plan and implement a successful day of giving for your nonprofit that will help you
jump start your year-end fundraising efforts. 2. Make It Easy For Donors To Give In Seconds On Your
Website From Anywhere.

#GivingTuesday 2017 Ideas & Best Practices | CauseVox
https://www.causevox.com/blog/giving-tuesday-ideas-best-practices/ v

Jul 18,2017 - To help you make the most out of your #GivingTuesday campaign, we've put together this
list of #GivingTuesday ideas and best practices.

Capturing organic
search traffic by
producing valuable
content about topics
that surround your
organization’s cause
and mission.

I



The Content Funnel

Capture - Engage - Convert

Create content that Create content that helps Design conversion pages
captures organic traffic. people learn about your that drive users to take
programs and cause. action.

ww
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Capture, Engage, Convert

how to write slam poetry 9

v Q

All Videos Images News Shopping More Settings Tools

About 432,000 results (0.80 seconds)

Penning your own slam poetry isn't as difficult as it might
seem. Follow these quick guidelines and you'll have a first
draft in no time!

1. Do Your Homework. To know what makes slam poetry
effective, you need to see a lot of it performed. ...

2. Choose a Topic. ...

3. Put Your Words on Paper. ...
4. Edit yourself. ...

5. Add a Little Drama.

How to Write Slam Poetry - Writing Spoken Word Poems | Power Poetry
www.powerpoetry.org/actions/how-write-slam-poetry

About this result - Feedback

WRITE YOUR OWN LIFE STORY

Creating guides about
“how to write slam
poetry” lets Power
Poetry capture young
or amateur poets...

bs



Capture, Engage, Convert

? Connett

ADD POEM LOG IN SIGN UP

POEMS GROUPS TAKE ACTION RESOURCES SCHOLARSHIPS

HOW TO WRITE SLAM POETRY
L e ] v oo JEB

Penning your own slam poetry isn't as
difficult as it might seem. Follow these
quick guidelines and you'll have a first
draft in no time!

TAKE ACTION

Browse some ideas for ways you can use
a poem to make a difference.

Want to create a truly memorable or powerful slam
poem? There are various tricks that you can use to
make your slam poem stand out from other spoken
work poetry at a poetry slam. Read this cheat sheet
to write your own slam poetry—and learn how to wow

crowds. ale
B i ¥
g iking

7 Steps to Addressing the
Post-Racial Myth

1. Do Your Homework. To know what makes slam poetry effective, you need to see a lot of it -
How to Write Poetry About

rformed. Attend a poetry slam at a local coffee shop or bookstore. If you can't find one,
pe poetry P you ! Body Image

head to YouTube.com, type in "slam poetry videos" and you'll be amazed by the quantity,

GRADUATION
quality, and variety that you'll find. Take notes on which slam poems you like best and why

they made an impression. Ly 2

...and placing
conversion
opportunities on
landing pages allows
them to engage and
convert this audience.



Why does content matter?

3

s -

NI

) 7/////////////’. W

titut
media,

Trustin Institutions Declines

Percent trust in the four institutions

of government, business,
and NGOs, 2016 vs. 2017

via Edelman



What do we write about?

Happy Together | 5 Tips for Moving in With Your
Significant Other

So you've both decided that you're ready to take the ‘next step’ and get your own place
together. No more parents, siblings, or annoying roommates to deal with. Here are five
tips and things to remember when moving in with your significant other for the first
time. Give Each Other Space If you're moving in

Tips for Moving this Spring

Get an early start! Spring is a popular time to move, so make sure you secure a
reputable moving company early. Moving during the weekday can end up saving you
some money and may be easier to book. If you have children, try setting a moving date
during their spring break. Spring cleaning Before you pack.

Categorized in: M ) Tips | Packing Tips | Resource

%"’-’vfoverumunlae‘

What is your target
audience interested in?
Move for Hunger
writes content aimed
at people who are
likely to be moving
soon - not just people
who are explicitly
interested in their
cause and programs



Move For Hunger

Through AdWords optimization and massive
-:’?Pvrf content marketing work, Move for Hunger
%u nger increased traffic by 250%.

@® Sessions o
WW 2 50 A
w —— Traffic increase
Jy - >
5,000

March 2015 May 2015 July 2015 September 2015



What is Google Adwords?

e Google’s search
ad platform

® Meeting users at
the moment
they’re looking
for something

what is an accountable care organization & Q

All News Videos Images Shopping More Settings Tools

About 2,150,000 results (0.60 seconds)

What is an ACO? - Accountable Care Organizations
www.khn.org/ ¥
Learn all about Accountable Care Organizations. Short video all about ACOs!

Accountable Care Organizations (ACOs) are groups ==
of doctors, hospitals, and other health care providers,

who come together voluntarily to give coordinated . ===
high quality care to their Medicare P g
patients. May 12,2017

www.heaitcatalysti:om

Accountable Care Organizations (ACO) - Centers for Medicare ...
https://www.cms.gov/Medicare/Medicare-Fee-for-Service-Payment/ACO/

@ Aboutthisresult @ Feedback



What is the Google AdWords Grant?

$10,000 a month of in-kind advertising
Can be used on Google Search only
Maxes out at ~S330 per day
Use-it-or-lose-it!!!



How do organizations use the grant?

Delivering resources to
people searching for
information (“am | eligible for
medicaid?”)

Capitalizing on questions and THE HENRY J.

concerns (“religions against m
organ donors”) to educate and FAMILY

register people.
g Peop FOUNDATION

Building an email list from
those searching for stroke

Connecting people looking to
prevent HIV (“pill to prevent

) ) National . . .
HIV”) with PrEP info and STROKE information (“stroke warning

greaterthan.org / providers. Association” /' signs”)




How does it work?

e You bid on a keyword

e \When someone searches for that, you're
entered an auction to have your ad served

e Your ad is served

e |f a user clicks, your account is ‘charged’



How does it work?

‘Protect’ Campaign

ﬂ GTA-Protect

Protect

Keywords

prep aids pill

pill to prevent hiv

prevention for aids

hiv prevention pill

preventions of hiv

WEO
AIDS

greaterthan.org

Ads

PrEP HIV Prevention

Educate and Protect Yourself
www.greaterthan.org/protect

Did you know there is a pill that protects
against HIV? Learn more about PrEP.

Preventing HIV with PrEP

Learn About PrEP
www.greaterthan.org/protect

Did you know there is a pill that protects
against HIV? Learn more about PrEP.



What would humans actually search?

® obamacare for immigrants « affordable care act for immigrants
Search term Search term

® aca forimmigrants ® health insurance for immigrants
Search term Search term

Interest over time [

Oct 23 - Oct 29 2016

obamacare for immigrants
aca for immigrants

affordable care act for immigr...

1

health insurance for immigrant 0

Average Jan 3, 2016 May 8, 2016

via Google Trends



What would humans actually search?

Keyword (by relevance) el
accountable care lz 320
patient centered medical home Ead 5,400
affordable care organizations |~ 170
medicare shared savings program ad 1,000
accountable care organizations list L~ 140
acos health care L~ 30
accountable healthcare I~ 1,000

via Google AdWords Keyword Planner

Include colloquial or even
misunderstood keywords help us
reach the right people

Ex: ‘Affordable Care Organizations’
gets a lot of search traffic from
people looking for “Accountable
Care Organizations’.

I



How do we know what’s working?

Keyword
New poem added
New poem added (Goal
Clicks 2 Conversion Rate) (Goal 2 Completions) j,
'!’ Acquisition

_ 160,439 0.99% 1,401

Overview % of Total: Avg for View: 1.85% % of Total: 6.70%

100.00% (-46.37%) (20,904)

» All Traffic (160,439)

+ AdWords 1. create rap lyrics 872 (0.54%) 8.13% 62 (4.43%)
Campaigns 2. write your own song lyrics 858 (0.53%) 6.90% 52 (3.71%)
Treemaps 3. poets contest 600 (0.37%) 7.31% 48 (3.43%)
Bid Adjustments 4. make your own beats 1,975 (1.23%) 2.56% 45 (3.21%)
Keywords 5. online poetry community 77 (0.05%) 25.00% 33 (2.36%)
Search Queries 6. poetry generator 883 (0.55%) 4.19% 32 (2.28%)
Hour of Day 7. poetry about power 223  (0.14%) 11.74% 31 (2.21%)
Nactinatinn | IR e

8. write a song lyrics 608 (0.38%) 5.31% 28 (2.00%)
9. poetry money 272 (0.17%) 8.89% 24 (1.71%)
10. how to write a song 735 (0.46%) 3.22% 23 (1.64%)




Digital goals for social media

On-Platform Off-Platform

® |mpressions e Quality site traffic
e Audience Growth e Conversions

® |nteraction e Donations

e Vanity Metrics



Do vanity metrics matter?

Vanity MEtriCS - mEtriCS golr'r;rnu.nity Organization in Menlo Park,
alifornia
that look nice to the outside

world but are not
necessarily actionable

Community See All
& 519,893 people like this

=\ 509,780 people follow this

@2 ¥ Jerry Johnson, Lori Hildreth Milligan and 186 others

Let’s vote!



Do vanity metrics matter?

Yeah! Nope. What matters are:
® Brand awareness ® Social engagement
e Social proofing e Conversions
e Reputation/ e ..Impact!
credibility

e Look good to
supporters



Social Proofing

\ Deana Davoudiasl, Kaila Lockhart and Alex Rubert like Visa.

Suggested Post
| Insightly CRM il Like Page Visa ' 1ls Like Page
=" | Sponsored - @ LIEZY Sponsored - @ B
. Visa Checkout. With one username and password to check out on the sites
Insightly i : ;
you love, it's the easier way to pay online.

“I think it's safe to say that @insightlyapp has changed
my life for the better, as far as #CRMs go. Sorry — ! VISA checiase
Excel...we're broken up.”

@Danaleavy via Twitter
’ =
o, :
The CRM that works SIGN UP FORA
for YOUR business FREE TRIAL s More time shopping,
less time boxing.

Sign up for a free account! Enroll in Visa Checkout
Customer Relationship Management for Small Business
HTTP/WWW.INSIGHTLY.COM/ VISACHECKOUT.COM / SignUp

Like - Comment - Share Like - Comment - Share - @386 (12



oving from awareness to action

Q@ oo Lo WY/ NDS SEPRCES
wmm WS CAMPAIGNS MATERIALS IV AIDS INF O 0 v 0 &  creeoans

Having the sugport of loved ones is /.'f’cs.wmg

[ Status @ Photo Q. Che

m Greater Than AIDS

“When he told me, | could see it was a burden
lifted off.” - Deondre’s mom, Kathy

Whather 1's the 6ne rou 878 Barn s, o0 the 840 you e ste, lbmly mamers

Resenrch shows Tt peogie with MV who have 1008] mpgort are mare bhely 1o get and stay I Care. which means befter heahh

o fen rlectory

Select 8 100 below 10 get the late st 1cTs B0t MV 08 well 83 T04 Ko Pelping 8 koved 0ne with MIY o1 teling frends and famiy

ou re livirg with W1V

We Are Family
Watch. Educate yourset! Share Learn More

greaterthan org

I ENOWLIDGL 1S POWER 3
oo%

b Lik B Comment I FINDING OUT A LOVED ONE HAS WV o
ol Like mme

I MELPING A LOVED ONE GET INTO CARE o]

=




What makes a great message?

Easy Hard

Clear

Unclear




What makes a great message?

Easy Hard

Clear

Unclear




Organic Facebook reach dwindling

14% $70.00
1%

$60.00

8% $50.00

5% $40.00

OCT NOV DEC JAN FEB
© Average Organic Page Reach B Facebook, Inc. (FB) Stock Price



Internet ad spend rocketing

;3,.;,’;“‘ vs. Online Ad Spending, 2011-2016 Change in Number of Online Gifts from 2014-2015
A I -
Cultural 12%
Education 7 | 23%
Environmental - : 18% "
Health | 1%
Hunger/Poverty 15%
International | 38%

Rights | 23%
.::;:. .d’::::mz 2013. m‘::::.d ‘p::::nz_ 2016 7 Wildlife/Animal Welfare | 7 7 : 28%
B Newspaper ad spending* W Total print ad spending Large 19%
Note: eMarketer benchmarks its US online ad spending projections against Medium 28%

the IAB/PWC data, for which the last full year measured was 2010;

eMarketer benchmarks its US newspaper ad spending projections against i - = ' 3

the NAA data, for which the last fuil year measured was 2010; *print only Small 22%

Source: eMarketer, Jan 2012 = = —

v e — 0% 5% 10% 15% 20% 25% 30% 35% 40% 50%




Facebook Ad Objectives

Awareness Consideration Conversion
Brand awareness Traffic Conversions
a Reach Engagement Product catalog sales
App installs Store visits
Video views

Lead generation



Targeting: Geolocation

(LLEURLERG o/ Everyone in this location @ Include ¥ | Add locations

People who live in this location
People recently in this location

People traveling in this location

Watecford
Locations @ = Everyone in this location + : \ .Poptiac
United States
9 Detroit, MichiganjEouRdl
@ Include ~ Addl-c; Current city only @ .soutn

Novi -
| : Park
v Cities within radius Oak Pa

4

10 = 50 25 mi _Uivonia Hamtramck,

| A o —




Targeting: Demographics

Age O 13v - 65+~ ¥  Ethnic Affinity
Gender © “ o | Women African American (US)
Asian American (US)

Hispanic (US - All)

Languages @ | english| Hispanic (US - Bilingual)
Hispanic (US - English dominant)

English (UK)

Hispanic (US - Spanish dominant)
alled Targeting @  English (US)



Targeting: Psychographics

* Hobbles and activities

)

Arts and music

Current events

Home and garden

Pets

Politics and social issues
Travel

Vehicles

w

»

)

Work
Employers
Industries

Job Titles

Office Type

b

Self reported

US Politics (Conservative)

US Politics (Liberal)

US Politics (Moderate)

US Politics (Very Conservative)

US Politics (Very Liberal)



Targeting: Psychographics

¥ Behaviors * Net Worth ¥ Purchase behavior
) B2B $1,000,000 - $2,000,000 »  Buyer profiles
¥ Charitable donations ¥  Clothi
$100,000 - $200,000 "
All charitable donations } Men's
$200,000 - $500,000
$500,000 - $750,000
Arts and cultural ) Women's

3750,“’0 - 31 pmlom
Cancer Causes » Food and drink



Facebook Pixel

The pixel lets advertisers:
® Retarget site visitors
® Retarget visitors that have (or
haven’t) visited specific pages
of our site
® Optimize campaigns for
conversions on-site

Facebook Pixel Helper
Learn More

One pixel found on www.facebook.com

@ Facebook Pixel
Pixel ID: 123456789

» © PageView



NBPC: Targeting Black Filmmakers

)| i#¥{ National Black Programming Consortium @ INCLUDE people who match at least ONE of the following ©&
= & Written by Julle Leary [?]- March 22 at 6:33pm - @

Get training + support to tell your story about the black experience.
Deadline March 28th!

Demographics > Education > Field of Study
Filmmaking

Interests > Additional Interests

Documentary Filmmaking

Nosarierne”Garrick
R ol Filmmaking
Add demographics, interests or behaviors Suggestions | Browse
Earn a Filmmaking Grant! and MUST ALSO match at least ONE of the following ©
The 360 Incubator and Fund is a funding initiative of the National Black
Programming cpnsorti.lm (NBPC) devised 1o help launch broadcast projects about
EESIE LS Demographics > Ethnic Affinity
BLACKPUBLICMEDIA.ORG Apply Now
African American (US)
23,138 people reached
s |
Add demographics, interests or behaviors Suggestions  Browse
s Like ¥ Comment # Share '

DL e Py, Kl Rosatas ard 74 vbem Chronological Exclude People or Narrow Further



Greater Than AIDS: Retargeting Site Visitors

) Greater Than AIDS il Like Page
H.—% Sponsored - @

Hey VAl The LGBT Center of Hampton Roads can answer questions on the
HIV prevention pill, like how to get it!

Call us at 757-640-0929!
Let's Talk About PrEP in Virginia!

Learn More

GREATERTHAN.ORG

[b Like () cComment 7> Share

Custom Audiences Website

Eastern Virginia Page visitors
Add Custom Audiences or Lookalike Audiences

Exclude | Create New +

4

People who visited specific web pages + inthepast 180 days

URL contains v

greaterthan.org/prep-eastern-virginia X  or



Keep Learning with WWU

CO

Google Adwords Grant Be Your Own Social Impact Hacking: Digital
for Nonprofits Media Guru Strategies for
Nonprofits

WholeWhale.com/University Use code IMPACT to get it for free!



Keep us posted!

Send us your questions + wins!

o @WholeWhale
@ alison@wholewhale.com



