
2014 Military Family  
Lifestyle Survey:  

Analysis and Findings 

Funding for the Military Family Lifestyle Survey and event was 
provided by our presenting sponsor USAA and through the 

generosity of Health Net Federal Services, UnitedHealthcare, 
JPMorgan Chase and Facebook   

The 2014 Military Family Lifestyle Survey was 
writing and analyzed  

IN COLLABORATION WITH  



Blue Star Families: Chapter-

Based and Data-Driven  

Membership  

Research  

Data-driven 
Programming  

Established in 2009, Blue Star Families has a 
nationwide membership of over 100,000 
and over 50 active chapters in the United 
States and overseas  

Blue Star Families is unique in that its 
programs are driven by its research 
collecting data since 2009, and producing a 
comprehensive report that guides internal 
and external programming and resources   



Knowledge about military family 
members: A few key findings 

Families who  are better prepared to cope with 
deployment are more likely to report higher 
levels of satisfaction with the military lifestyle 

Repeated deployment and prolonged 
deployments have mental health impacts on 
families; public health consequences 

Non deployed parent, mental health impacts 
child mental health 

Service-members appear to have more 
difficulty reintegrating with spouses and 
children 

Government 
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School Command 
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Society 
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Family 

http://www.rand.org/content/dam/rand/pubs/research_briefs/2011/RAND_RB9568.pdf 
http://www.rand.org/content/dam/rand/pubs/occasional_papers/2011/RAND_OP316.pdf 
http://www.iom.edu/Reports/2010/Returning-Home-from-Iraq-and-Afghanistan-Preliminary-Assessment.aspx 



BSF Survey Meets a  
Critical Knowledge Gap   

Source: http://www.rand.org/content/dam/rand/pubs/research_reports/RR200/RR209/RAND_RR209.pdf  



2014 Blue Star Families Lifestyle Survey: 
Collaboration with the IVMF and  
Partner Organizations 

Blue Star Families partnered with many of the country’s most respected military 
service organizations to distribute our survey online via partner websites, member 
newsletters, and through physical locations. 



Research Objective and 
Methodology 

Objective: Obtain a better understanding of military families’ concerns and identify gaps in 
services, recommendations for policy change, and identify the priorities of 
military families as they change over time. 

Survey Design: • Online survey approximately 40-60 minutes in length; varies by “profile”  
• Distributed via trusted partner organizations’ websites, electronic newsletters, and local 

offices/centers 

•   Respondents represent all regions of the U.S. as well as overseas military installations  

Sample: • N=6270 survey participants; 3,328 completed (53% completion rate) 
• “n” varies per question per applicability to respondent 
• Respondents: 

• Spouses 70% 
• Self 21% 
• Parent 5% 
• Child 3% 
• Sibling 1%  
• Other – including domestic partnership, civil union 1%   
 
 
 

 
Timing: Survey was accessible online from February 12, 2014-March 17, 2014  
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Military Lifestyle  
Top 5 Military Family Issues 
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Since September 11, 2001 approximately how many 
total months have you or your family's service 

member been DEPLOYED?   

Deployments and Separations: 
Time Deployed 

“The general instability 

of having a deployed 

parent is hard.  My 

children generally have 

more behavioral 

problems in and out of 

school when they can't 

talk to dad on a regular 

basis.  My daughters 

grades suffered 

significantly and her 

ability to focus was 

non-existent.” – Navy 

spouse 

23%  47%  23%  

N=2860 
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Since September 11, 2001, how many 
additional months have you or your family's 

service member been separated from the 
family members with whom he/she typically 

lives due to training field time, schooling 
work ups, TDY assignments, etc.?   

“Watching other kids have their dads to coach 

their basketball, baseball or football teams is 

especially hard when their dad is deployed. 

Even when he is not deployed his work 

schedule is 12 hours long and he has to be 

late for the practices or games. Then he is 

also sent for month long training that can also 

greatly interfere with a sporting schedule.” – 

Army spouse 

“…..between TDYs and the deployment, my son has 

already gone nearly half his life without his father, so 

each time my husband comes home, it's like they have 

to reestablish who the man of the house is.  My son 

can get very aggressive and clingy each time Daddy 

leaves or comes home.  I feel like I am constantly 

stuck in the middle.” – Air Force spouse 

Military Lifestyle:  
Separation not Due to Deployment  

49% 11%  41%  
N=2609 



Financial Readiness: 
Obstacles to Financial Security 

Other Obstacles 

Top 3 
OBSTACLES 

TO 
FINANCIAL 
SECURITY 

• 40% Military 
spouse 
employment 

• 38% Uncertainty 
in military life 

• 34%Uncertainty in 
potential change 
in benefits 

n=(3374) 



71% felt well-
prepared 

Transitioning:  
Veterans and their Families 

In planning for transition - family 
and employment strongly influence 
the choices made by veterans with 
regard to planning for the transition 
from military to civilian life 
followed by healthcare and 
education.  

29% felt 
unprepared 
for transition   



Spouse Employment:  
Demographics  

43% of active  
duty military 

spouses 
reported they 
were working 
full or part 

time  

28% Public Sector 

(government) 

54% Private 
Sector  

17% Nonprofit  

Of the 57% who 
were not working, 
58% reported they 
would like to be 
employed outside 
the home 

Of those spouses who 
reported they were not 

working and not seeking 
employment, the top 

reason reported by 74% 
of respondents was that 

“I prefer  to stay home 
with my children.” 



Spouse Employment: 
Reasons for Not Working 

Top Reasons for Not 
Working But Want to 
Work: 
 Child Care too 

expensive 
 Job Market Alignment 
 Deployment 



Spouse Employment:  
Consequences of Employment Challenges 

The top obstacle to 

financial security was 

military spouse 

employment, identified by 

40% of all  respondents. 

32% of military spouse respondents who were working 
full or part time reported combined annual household 

incomes of less than $50k a year 

20% of spouses working full-time and 34% of spouses 
working part time report they could not find adequate 

childcare. 

Working military spouses report they are unable to find 
childcare that works for their current situation, thus 
decreasing their ability to remain in the workforce. 

Military spouses reporting greatest levels of financial 
stress are not working, but want to be. 

“I was specifically asked in a 
phone interview if I am a military 

spouse.  When I answered 
honestly, phone interview was 

abruptly ended.” 
 -Military Spouse 



Mental Health and Wellness:   
Provider Preference  

1/3 report having received mental 
health counseling in the past year  

Spouses and service members 
report  seeking out seeing civilian 

providers over military providers for 
mental health care 

Service members appeared more 
likely to see a military provider than 

spouses, but still showed a 
preference for civilian providers 

Regardless of where mental health 
services where received 

respondents reported it was helpful 

Of the 36 open-ended 
responses (service members 
only), 100%  responses cited 
the VA as a provider  



Military Family Behavioral Health:  
Spouse and Service Member Stress and Coping 
 
 

 

Bars represent % of 
respondents endorsing 
item frequency as “fairly 
often” or “very often” in 
the past year.  



Mental Health and Wellness:  
Stressors Related to Time in Military, Primary and 
Secondary Combined  

Top Stressors: 
 Deployment/Separation  
 Financial  
 Employment/Work  
 Isolation from 

family/friends 



2014 Military Lifestyle Survey: 
Infographic  



2014 Military Lifestyle Survey: 
Infographic  



Questions  

To find the comprehensive report, 
executive summary, one-pager, or 
infographic 
 
Please go to: 
www.bluestarfam.org/resources/
2014-military-family-lifestyle-
survey 
 
For questions about the survey 
findings or results please contact 
dbradbard@bluestarfam.org.  

mailto:dbradbard@bluestarfam.org

